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About Grant County, WA 
 

Large (over 2,600 mi2), diverse rural region 1 of 26 rural sites 

Low population density (population: 81, 229; density: 
30.8 persons/sq mi 

Agriculture is primary industry 

Challenges: 
- Low density rural 
- Diversity of population including migrant populations 
- Winter Weather challenges – poor roads 
- Field office location is separate from PNWNCS and WSU 



About Grant County, WA 
 

High number of Hispanic migrant farm workers (38% population 
Hispanic) 

Between 2000 and 2010, GC experienced large population growth, 
with a 19% increase in the overall population (89,120) and a 51% 
increase in the Hispanic population (34,132). 

There was an avg of 1,528 births/yr to GC residents between ‘04 & ‘08 
54% of births are of Latino ethnicity 
30% of the births were to women < age 20 
47% of births were to women with < a high school diploma or GED 
78% of infants born were enrolled in the WIC program (2007) 



PNWNCS Timeline 
 

Milestones 


protocol 

preparation 



What we are focusing on now 
 
� 

� 

� 

� 

� 

� 

Have listed 10400 DUs 
Have enumerated ~50% of households in Grant 
County. (as of 8/12/2011) 
Enumerated Households: 5200* 
Consented women: 150* 
Birth Visits Completed: 50* 
Retention Numbers: have lost 4 participants 

*NCS Rounding Rules were applied to participant data 
Numbers are as of 08/06/11 unless otherwise stated 



Outreach Strategy 
 



Cultural Responsiveness Theory
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� 	 
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� 	 

Cultural responsiveness theory focuses on influencing the attitudes 
of community members to encourage them to participate in 
esearch1. 

The theory focuses on the shared knowledge, attitudes, values, and 
collaborative practice of researchers & participants recognizing  that 
hese may be facilitated by shared gender, ethnicity, and language. 

The connection that community organizations have with the 
population they serve helps to ameliorate  language barriers & 
power differentials between research staff and participants, & 
enhance cultural competency2, 3. 



Component 1. Culturally Competent 


Staff and Advisors
 

�A local teacher and social 
worker serve as our 
outreach team. 

�Our cultural liaison, who 
speaks Spanish and has 
worked with Spanish 
speaking families, is 
featured in our “Say Yes to 
the Vest” campaign. 



Component 1. Culturally Competent 


Staff and Advisors
 

� 	 

� 	 

� 	 

� 	 

� 	 

The community advisory committee 
includes Hispanic representatives. 
16 members, represent participants & 
community 
First mtg was 6/2010, 6 months before 
listing 
6 mtgs to date; 2 more planned in 2011 
Ongoing evaluation via semi-structured 
survey Select  members  of  the CAC  



Component 1. Culturally Competent 


Staff and Advisors
 

�Our locally hired home interviewers represent the
cultural diversity of GC. They participate in local 
outreach activities (i.e. marching in parades) to 
facilitate a connection between the Study, the 
community and our potential participants. 

�Outreach team has participated in ~ 50 events 
�  Participation started 4 months before EPSC 

commenced! 
� Examples of targeted outreach 
� Age-Eligible women: Breastfeeding

celebration, Bridal Fair 
� Spanish speakers: Quincy Back to 

School Fair 
� Russian/Uk: Elem. School Parent

Teacher Conferences in Soap Lake 
� Segment-specific: Grand Coulee Easter

Egg Hunt 



Component 2. Targeted Outreach
 
� 	 Through collaboration with community-based organizations, the GC team created an 

infrastructure for recruitment and retention that incorporates the values of the 
community and population being served (i.e. Familism, Respeto).1, 8, 9 

�  

� 

Examples include: 
Meeting with family outreach workers at the Migrant Council, with consequent 
presentations made to parents at all 4 Migrant Council sites 



Washington State Migrant Council
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Washington State Migrant Council is a non-profit corporation that exists 
to improve the quality of life for migrant, seasonal, farmworkers and 
rural poor families by promoting human service opportunities. WSMC's
commitment to quality and culturally appropriate services is reinforced
through its Board's policies, programs and employees. 
http://www.wsmconline.org/ 
WSMC services are a network of inter-related programs which, over the 
years have been identified as needed services for our seasonal, 
migrant and rural economically disadvantaged clients. Our program 
focus includes providing services in a holistic approach for the entire 
family. These services complement and enhance our array of options 
for our families and clients. WSMC programs include: 
Migrant Seasonal Head Start 
Early Head Start 
Region X Head Start 
Early Childhood Education and Assistance Program 
Child & Adult Care Food Program (USDA) 

http://www.wsmconline.org/


The Promotores de Salud 
 

� 

� 

� 

� 

� 

The Promotores de Salud (health promoters) is a program of the 
Quincy Community Health Center 
http://www.mlchc.org/quincy.html 
Mary Jo Ybarra-Vega, Social Worker, Migrant Health Coordinator is
the Director of the Promotores de Salud program at Quincy CHC 
The Promotores de Salud program, considered a model program 
nationally, provides health and risk reduction education, outreach
and health screening through visits to homes, labor camps, food 
processing plants, churches, schools and other public places. 
Quincy Community Health Center was the recipient of the 2007 
Golden Lantern Award presented by Migrant Health Promotion. The 
Promotoras of Migrant Health Promotion selected the name “Golden 
Lantern.” They believe that the award reflects the ability of Promtoras
to “show the way” to good health and health care for themselves, 
their families, and communities. This award is in recognition of the 
innovative, creative and resourceful Promotora program at Quincy 
Community Health Center which provides education and culturally
competent information to the patients and the community. 

http://www.mlchc.org/quincy.html


Component 2. Targeted Outreach
 
Participating in 
local events that 
target Hispanic 
families, such as 
The Quincy 
Community Health 
Center fair 



Component 3. Personalized Marketing 
& Media Campaign 

� 	 Tailored marketing and media 
messages are another enhancement 
to recruitment, such that by the time 
field personnel enumerate, potential 
participants have heard about the 
NCS. We use a variety of strategies 
to personalize our marketing and 
media campaign 

� 	 • The “Red Vest Campaign” creates 
consistency between our marketing 
materials and NCS staff. Home 
interviewers wear the red vests 
featured in our materials. We feature 
one of our outreach workers on the 
materials asking people to “Say Yes 
to the Vest!” (¡Diga Sí Al Chaleco!) 



Component 3. Personalized Marketing 

& Media Campaign
 

 • As of 6/11, we have distributed 11,683 
pieces of outreach material written in 
Spanish (brochures, flyers, posters, etc.) 
and 22,044 in English. 

Poster 

Brochure 
 



Component 3. Personalized Marketing 
& Media Campaign 

Local radio announcers read Spanish scripts we 
created in order to capitalize on trusted radio 
personalities for our ads on four local Spanish 
radio stations 

11/15/10-1/24/11: Ran 106-30 second radio spots 
on a Spanish station 

2/14/11-3/7/11: Ran 308-30 second radio spots in 
Spanish 

This represents ~¼ of all radio ads aired in Grant 
County 



Component 3. Personalized Marketing 

& Media Campaign
 

• Billboards were presented in English & 
Spanish 



Percent Hispanic Grant County NCS 
Expected from (2000 Census) cf. Pregnancy 

Screener cf. Consented Women 
 

•	 Current data indicate that 
38% of the women who 
completed the pregnancy 
screener are Hispanic 
(expected value is 33%). 

• 	 Our consents indicate a 
higher rate of Hispanic 
women in our sample 
(49%). 



Percent Hispanic Grant County NCS
 

Expected (from 2000 Census) cf. 


Consented Women (as of 8/6/11)
 

• The percent of consented Hispanic women ranges from 3% to 
over 20% higher than expected across our eight segments.  



Grant County Community-Based 

Success 
 



How did you hear about the 
NCS? 



Summary of Results 
 

�	 In addition to hearing about the NCS through 
the advance letter (26%) or enumeration 
(12%), most Hispanic respondents reported 
hearing about the NCS through media (20%), 
family or friends (12%) and community 
partners/outreach events (9%). 



Conclusion 
 

�	 

� 

�	 

A primary goal of the outreach programs for the
NCS was to ensure that potential participants heard
about the NCS prior to our knocking on their door for
enumeration. 
Our results indicate that our outreach activities were 


successful, for nearly 90% of Hispanic respondents 


heard of the NCS prior to our initial home contact. 


These successes, experienced in EHBR based
Vanguard protocols, address critical OMB questions:
(1) how effective is the recruitment strategy per
location and per schema and (2) is the population
recruited representative of the target population? 



Current focus: Retention 
 
Objective:  Strike  a  balance  between  assuring  that  participants  feel  appreciated  

and  committed  to  the  NCS while minimizing  participant  contacts  and  burden. 

Target:  Consented women and “High  tryers”  

•	 

•	 

Participant level 
– 	 Incentive items 
–	 Newsletter 
–	 Congratulations & birthday cards 
–	 Small gifts of insignificant value 


(see story) 


– 	 Annual participant event 
Community level 
– 	 Ongoing dialog with Community 


Advisory Committee 
 
– 	 Continued NCS presence at 


community events & in local media 
 

A short  rhyming  story  about  participation in the 

NCS by  Wainright Studio LLC  ©  2011  
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Abstract
 

�	 

�	 

�	 

�	 

�	 

�	 

The Pacific Northwest Center for the National Children’s Study (PNWNCS) is recruiting participants from Grant
County, Washington employing an Enhanced Household Based Recruitment (EHBR) strategy. Grant County is a 
large (over 2,600 mi2), diverse rural region with low population density (population: 30.8 persons/sq mi). 

The county has experienced a large population growth over the past 10 years, with a 19% increase in the overall 
population (89,120) and a 51% increase in the Hispanic population (34,132). 

To ensure sample representativeness, specific outreach and engagement strategies were implemented. Outreach 
staff were hired from local communities. Our cultural liaison speaks Spanish and is familiar with organizations 
serving the Hispanic community. The community advisory committee includes representatives from Hispanic 
organizations. Outreach materials including radio ads and billboards were presented in both English and Spanish 
and targeted outreach events were conducted in areas with large Hispanic populations. 

Our results indicate that these activities were successful. Current data indicate that 38% of the women who 
completed the pregnancy screener are Hispanic (expected value is 33%). Our consents indicate higher rate of 
Hispanic women in our sample (49%) with the percent of consented women ranged from 3% to over 20% higher 
than expected over eight segments. 

When women were asked “How did you hear about the NCS?” most Hispanic respondents heard about the NCS 
through outreach activities with 29% from media (social, print, TV, radio) and community partners/outreach events. 

These successes, experienced in EHBR based Vanguard protocols, address critical OMB questions: (1) how 
effective is the recruitment strategy per location and per schema and (2) is the population recruited representative 
of the target population? 



Cultural Responsiveness Theory
 

continued 

� 	 

� 	 

�  

Previous studies using focus groups with Mexican-American
women found that they perceived information from local
organizations as legitimate4. 
A recent study that evaluated efforts to recruit low-income, 
Hispanic participants found that community partner-led 
approaches were more successful than 4 other strategies, 
resulting in 68% of those recruited enrolled 5. 
Another study found face-to-face recruitment of minority women 
resulted in the highest proportion of eligible women (84%) with 
the lowest overall attrition (7%). Implicit endorsement via trusted 
organizations was integral to this approach6. Word of mouth and 
use of existing community resources were the most powerful 
approaches to recruiting first generation Latinos in a rural 
community in a 3rd study7. This work informed our outreach 
approaches to ensure ethnic representation in our NCS sample. 



Value examples 
 

�	 

�	 

�	 

Example of a value that we have tried to incorporate into our outreach 
strategy: Familism (and if you want 2 I’d say familism and respeto (respect) 

A number of specific values have been identified as being core to Hispanic 
culture. These include, but are not limited to, familism, simpatía, respeto 
(respect), fatalism, and machismo (see Marin & Marin, 1991). Familism has 
been defined as “a cultural value that involves individuals’ strong 
identification with and attachment to their nuclear and extended families, 
and strong feelings of loyalty, reciprocity, and solidarity among members of 
the same family” (p. 13). … Respeto refers to the personal quality of 
showing respect for others based on age, gender, and authority (Antshel, 
2002). 

Citation: Marin, G., & Marin, B. V. (1991). Research with Hispanic 
populations. Newbury Park, CA: Sage 



Print media (Paid) 


� 	 

� 	 

� 	 

� 	 

� 	 

� 	 

� 	 

� 	 

11/15/10-1/17/11: Ran 30-¼ page color 
advertisements in the Columbia Basin Herald 
2/14/11-2/28/11: Ran black and white, 3x5 ads 5 
x/week in Columbia Basin Herald 
2/21/11-2/28/11: Ran black and white, ¼ page 
ads 3x/week in Grant County Journal 
2/21/11-2/28/11: Ran an insertion in weekly 
paper, “The Star Coulee” 
Week of 2/14/11, 2/28/11: Flyer inserted in the 
Quincy Valley Post Register weekly shopper 
Week of 2/21/11, 3/7/11: Flyer inserted in the 
weekly newspaper The Mattawa Area News 
Week of 2/21/11: Ran ¼ page black and white 
ad in Royal City Register 
Week of 2/28/11: Inserted flyers in Royal City 
Register 



Print Media (Unpaid) in GC 
 
“Grant County selected as national study site”;

Columbia Basin Herald, 8/30/10 
“National Children’s Study to include Grant County”; 

Quincy Valley Post Register, 9/9/2010 
“Children's Study starts outreach”; Columbia Basin 

Herald, 9/13/10 
“Study started about health to take 25 years”; Royal

Register, 12/7/10 
“0-21: Study to track kids’ health”; Grant County 

Journal; 1/24/11 
“Child study in grant County”; The Star, 1/26/11 
“Get Ready for the National Children’s Study”; The 

Samaritan Journal of Wellness and Good 
Healthcare, Winter 2011 

“More people attend Spring Fair”; Columbia Basin 
Herald, 5/2/11 

“Thank you: Reader enjoys cooking show;” Columbia 
Basin Herald, 5/12/11 

Faith and Caleb  at  Spring Carnival,  Knolls 

Vista  Elem  School, Moses  Lake 
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