
   
 

 
 

   
    

   
  

    
 
 

   
 

 

 

 

 

 

    
    

 
 

 

 

 

 

 

 
  

    
  

 
 

Title: Comparison of communication strategies in rural and suburban communities: Durham and Duplin, 
North Carolina 

Names and Affiliations: 
Erica Brody, Duplin County VC, University of North Carolina – Chapel Hill 
Jill Fuller, North Carolina Study Center, University of North Carolina – Chapel Hill 
Sharon Loza, Durham County VC, University of North Carolina – Chapel Hill 
Joe Bell, Durham County VC, University of North Carolina – Chapel Hill 
Camille Brown, Durham County VC, University of North Carolina – Chapel Hill 

Introduction: The goal of community outreach communications is to raise awareness, recruit, and retain 
participants in the National Children’s Study. The NC Study Center is currently enrolling participants in 
Duplin and Durham Counties, rural and urban communities in North Carolina. 

	 Exhibits: demographics table  - square miles, population, illiteracy rate, race/ethnicity, 
average age  of women having children, education,  

Communication strategies are selected based on differences in  county demographics, media 
infrastructure, and resources available.  

 Mass Media Campaigns Implemented  
o	 Durham  –  TV paid and earned, newspaper ads in  2 local papers and a regional magazine,

online, bus,  and  radio (national campaign).  
 

 Rationales: Population is served by a single media market; a significant portion 
of the population has access to internet; and public transportation options are 
available. 

o	 Duplin  –  radio (local campaign), newspaper ads in 3 local papers and a regional paper, 
billboards, and banners on  high  school athletic fields  
 Rationale: people spend a lot of time in the car, congregate at high school 

athletic events; population  served by multiple media markets  

	 Exhibits: maps media  market coverage; example newspaper ad, bus ad, billboard; 
household  email connectivity statistics; map of distance traveled to work  

 Grass Roots Communication with groups  –  formal vs. informal communications  

 Exhibit: flow charts of typical communication in each county  (Duplin trying to reach one 
person vs. formal bureaucracy in Durham)  

Emergent Themes:
 
Preliminary evidence suggests that some techniques generate a higher number of inquiries about the 

study than others in each county observed.
 
EXHIBIT: table of How heard about the study (received by email and phone calls to Site Offices)
 



DEMOGRAPHIC CHARACTERISTICS OF INTEREST

 (most data from 2010 Census or ACS) DUPLIN DURHAM 

Population, 2010 58505 267587 

Area (square miles) 817.7 290.3 

Population density (residents per square mile, 2010) 71.5 921.7 

Residents age 25+ who are high school graduates, 2005-2009 (%) 67.7 86.1 

Functional illiteracy, 2003 (% lacking basic prose skills) 27 13 

Cultural & racial diversity (% residents of ethnic or racial minorities) 47.1 57.9 
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HEALTH  GROWTH  ENVIRONMENT 
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Billboard 





   

 

 

  

    

 

 

 

  

  

   

 

   

  

 

   

  
 

   

 

    

   

    

    

 

 

July 4 event ‒Mrs. C 

invites NCS Outreach 

Staff to church health 

fair October 15 

July 7 ‒ Outreach Staff 

discuss invitation and 

decide that the Senior 

Outreach Coordinator 

should contact Mrs. C 

July 8-19 ‒ Senior 

Outreach Coordinator 

tries to call Mrs. C 

numerous times, 

phone seems to be 

to get information out of service 

July 20 ‒ Senior 

Outreach Coordinator 

July 7 ‒ Project Manager 

meets new CAG member, 

obtains Mrs. C’s cell Mrs. R and discovers that 

phone number she is Mrs. C’s daughter 

and gets all the information 

needed about the church 

health fair 



 

 

    

   

    

 

    

 

 

 

 

 

 

Durham County Community Outreach Cycle of Communication to engage organizations, create 

community partnerships and schedule venues/distribution of NCS materials and information. 

Formal Communication with Government Agencies (Ex. City/County agencies, public schools and local 

libraries) 

*In certain instances the request may need to be passed to another department or be subject to 

committee review. 
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2nd Level of Contact: 

Communication is made with 
agency management staff to 

gain access to gatekeeper. 

Contact is made via phone 
and e mail 

*(several  follow up contact 
may take place at this level) 

3rd Level Contact: 

Communication is made with 
"gate keeper" (Ex. Asst. 

Director,Director,Owner) 
who oversees acess to 

agency. 

Contact is made via phone, 
e mail or in person 

*4th Level of Contact 

In certain instances  the 
request may need to be 

passed to another 
department or  may be 
subject to committee 

review. 

Contact is made via proposal 
requesting permission to 

have access to the agency. 

Initial Contact: 

Initial contact made with 
agency via referral from 

event, website inquiry or 
self knoweledge or word 

of mouth 

1st Level of contact: 

Communication with agency 
representative (receptionist, 

staff member, etc .) to 
obtain information 
regarding access to 

gatekeeper . 

Contact made via phone and 

e mail 
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Informal Communication with Non-government Organizations (Ex. independent businesses, non-profit 

organizations, child-care centers, restaurants, salons, barbershops, and convenience stores). 

Initial Contact: 

Initial contact made 
with community 

organization via event, 
web or self knowledge 
of resource or word of 

mouth. 

1st Level of Contact: 

Direct contact is made 
with organization 

representative 
(receptionist or staff 

member) 

Contact is made via 
phone, e mail or in 

person 

*at this level 
appointments can be 

scheduled for a one to 
one meeting with gate 

keeper 

2nd Level of Contact: 

Contact is made with 
the "gate keeper 

(Ex. Director of 
Organization/Busines 

s owner) who 
oversees access to 

organization. 

Contact is made via 
in person, phone or 

e mail. 

3rd level Contact: 

If Director cannot 
provide permission, 

NCS staff will be 
directed to obtain 
approval from a 

higher level 
organization to 
which the local 
organization or 

businesss may be 
under. 

*In some instances 
i.e. churches 

committee review is 
required. 



  

 

 

DUPLIN DATA DURHAM DATA
 

How did you hear about the 

National Children's Study Percent 

household letter 51% 

completed interest form at 

event 
20% 

word of mouth 9% 

community outreach event 3% 

radio 3% 

clinic outreach 3% 

household enumeration 3% 

doctor's office 2% 

billboard 1% 

call center 1% 

newspaper ad 1% 

referred by doctor 1% 

school newspaper ad 1% 

poster/brochure 1% 

How did you hear about 

the National Children's 

Study Percent 

Clinic 1.5% 

Library 0.9% 

Child Care 1.2% 

Mothers Group 0.2% 

TV ad 2.0% 

Flier/brochure 4.1% 

Word of mouth 2.7% 

Newspaper 0.7% 

Bus ad 1.9% 

County event 0.3% 

Magazine 0.7% 

Radio 3.1% 

Website/ online 1.2% 

Email listserv 0.9% 

Poster 0.2% 

Interest forms from 

community 

event/businesses 64.5% 

Not available 14.0% 
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